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Attempt any five questions out of eight questions.
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process of converting the

Marketing is the
potential customers intO .ooevsemsessss™

(a) Actual cuslomers
(b) Prospective
(c) Marketers

(d) None of the above
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Markeling environment is :

(a) Largely uncontrollable

() Changing fast

(c) Influencing marketing decisions

(d)y All of the above
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(H) Tem 9
(1) I fasao

(7) arm famgozs
(2) 779 & %1 =
Sub dividing the market into homogeneous
sub-section of customers is known as :

(a) Target market

(b) Market segmentation

(c) Product differentiation =
(d) None of the above ;é
(iv) &0 ®1 ¢ #79, IR, I awm @E T =
CGI "E
(37) amm fasmm () fagom s Z
(8) Iwr fasm (=) wrfa fasom -

The group of elements price, product
promotion and place constitute -

(a) Market mix .
(b) Marketing mix
{¢) Product mix

(d) Promotion mix |
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(31) Bl (9) cpHsS
(1) #fts (z) =fsFma
.......................... brands indicate only the product
category.
(a) Dealer (b) Licensed

{(c) Generic (d} Individual

(vi) 3% F foq @M # SMuR W lEd fufo

FEAldl &
(37) @nma snuifta Fima fayfo

(7) =M Fenfta Siag FHuRo
(1) wfagfitm snwfta wma faufor
(3) Teg AW Fima FuRy

Setting price on the basis of the demand for the
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product is known as :

(a) Cost based pnicing

(b) Demand based pricing
(c) Competition based pricing
(d) Value based pricing
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(31) 1E famm (F) TFSe faamm (Section-1)

(%) faqa fagm () Tw = - aY IAta Wy

The stratcgy of using as many outlets as possible .

is called - (Short Answer Type Questions) Ix3=9

(a) Intensive distribution e Rl A oy @ s G

(b) Cohesive distribution Attempt any three questions.
(c) Wide distribution 2. fawor # yFf am &3 w1 @99 § avl @)
(d) All of the above - Di h ] N . =
= iscuss the nature and scope of marketing in short. =
(viii) Frfafae 4 @ s e fasg 9=y =& & -2 ; ] ;
=3 i 1 =3
(a1 f = 3. & ®H & feufa fuio wEifa @ sfea = wfee =
T 1 Fifeg 1]
() e wfoedfma = o ! =
(®) fagm= % Discuss the positioning strategies of a firm with %
(8) 3IuviiEn wiggifimn suitable examples.
Which of the following is not a sales promotion 4. Sar aur 39z msw w= § 7 favm yaRE H 3EE
tool ? frofs &4l mgeqEl & 7 =@ &l
a) Discount ,
@ What is product and product mix ? Why product
(b) Dealer contest .. . : . 2
decisions are important in marketing management -
(c) Advertisement .
Explain.
{(d) Consumer contest
SY-104 , (6)
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Elaborate various channels available v consumer
product company.
6. famm srum w0 ¥ 7 TR sfEm wm A 4 i
Eaimud
What is Marketing Research ? Discuss the process
of marketing research in brief.
qUZ-H
~ (Section-C)
& Fwira weA
(Long Answer Type Questions)

Tx3=21
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Autempt any fhiree questions.

7. @@ W oiER wieEa @ fasmn 8 "W
Elaborate the decision making process of buyer m
detail.

g, fa@uzd @ & 7 M IR seen g fEEeE ¥
faficq anud T 9vi i)

(7) Tum Over

SY-104

http://www.dhsgsu.com
www.dhsgsu.com

www.dhsgsu.com

H " .'r\ e ': 2
What is Segmentation 7 Discuss van

sepmentation with suitable product examples.
9.ﬁ%ﬁhﬂﬁiiﬁﬁfﬂtnﬁﬁﬁt&mﬁﬂfﬁmm:

() w=fa ms

(a) MIS

(q) gea fruftor Tomld
Write short notes (any mwo) :
(a) Promotion mix
(b) MIS
i¢) Pricing strategies
Iﬂ,ﬁ%fﬁqmﬁmﬁﬁﬂﬁnﬁmaﬁq
Fiaw
Discuss the importance of Branding and Packaging
for the firm.
1.3 va93 © uF faga e fafaw

Wniz a detailed note on channel management.
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